IAB/PwC

adex 2014y iab: pwe

Online advertising revenue
after full year 2014

VALUE (EMM™*) GROWTH (Y2Y)
605.1 649.0

--.

2013 2014
*1EUR = 4,0198 PLN, National Bank of Poland, 10t April 2015.

ONLINE MARKET SHARES
MAIN CLASSIFICATION (2014)
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GROWTH

vty +6% +11% +3% +16% -5%

ADDITIONAL CLASSIFICATION (2014)*

Mobile Social Behavioral
media advertising
W0
-
SHARE (%) 5.4 6,1 0,2
GROWTH
(YTY) +122% +33% -24%

* Additional classification is included in main classification.
Social media are included in display”.
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Automotive™* 18
Financial services

Retail

Real estate**
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Food*

Media, books, CD, DVD**

Free time
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